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Communities. In 68th Annual ICA Conference: Voices. Prague, Czech Republic: International
Communication Association, May 24-28.

Cordelier, B. (2018). Dialogue of the Deaf. Unperformative Voices Against a Centripetal Discourse. In
68th Annual International Communication Association Conference: Voices. Prague, Czech Republic: ICA,
May 24-28.

Cordelier, B., Romeyer, H., & Morillon, L. (2017). L'injonction paradoxale de la réorganisation par le
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